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DIGITAL MARKETING IN THE BUSINESS SYSTEM

Abstract. The article is aimed at the study of the ongoing digital revolution in marketing.
Within the framework of consideration of modern tendencies of development of digital
marketing the most actual directions of marketing activity in the Internet are revealed.
The development of Internet marketing is closely related to the spread of the Internet and
its growing popularity. Particular attention is paid to how the development of the Internet
Is changing some patterns of consumer behavior. Taking into account the fact that the
level of Internet penetration in certain regions of the world is still quite low, and in view
of the steady increase in the time people spend on the Internet, it is concluded that in the
future we should expect a further increase in the importance of digital marketing.
Keywords: digital marketing, marketing trends, social media, social media marketing,
advertising.
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pacnpocmpanenuem Unmeprnema u e2o pacmywei nonyaaprocmsio. Ocoboe enumanue
yoensemcsi momy, Kak paszeumue Humepnema MeHsem —HeKOmMopvle MOOenu
nompeoumenbcko2o noseoenus. Ilpunumas 6o enumanue mom gakm, ymo YpoeeHb
NpoHuUKHOBeHUs Inmephema 6 onpeoeieHHbIX pecuoHax Mupa ece euje 0080JIbHO HU3OK,

U 86UQY HEYKIOHHO20 Y8elUuYeHUsl 6peMeHlU, Komopoe oou npogooam 6 Mumepneme,
oenaemcst 6vb18600, umo 6 0yoyujem ciedyem o0Acudams OalbHelue20 NOoBblULeHUS
BHAYUUMOCU YUPPOBO2O MaApKemuHea.

KiroueBble cioBa: yugposoti mapkemune, MapKemun2o8vle meHOeHYuU, COYUanIbHble
Meoua, MapKemuHe 8 COYUAIbHbIX CemX, peKiama.

BIZNES TIZIMIDA RAQAMLI MARKETING

Gafurova, Faina Semyonovna
Igtisodiyot fanlari nomzodi, dotsent
Igtisodiyot kafedrasi

Farg ‘ona politexnika instituti

Annotatsiya. Maqola marketingda davom yetayotgan raqamli ingilobni o’rganishga
bag’ishlangan. Raqamli marketingni rivojlantirishning zamonaviy tendentsiyalarini
ko’rib chigish doirasida Internetda marketing faoliyatining eng dolzarb yo’nalishlari
aniglandi. Internet-marketingning rivojlanishi internetning targalishi va uning tobora
ommalashib borishi bilan chambarchas bog’lig. Dunyoning ayrim mintaqalarida
Internetga kirish darajasi hali ham ancha past ekanligini hisobga olgan holda va
odamlar internetda o ’tkazadigan vagtning bargaror o’sishini hisobga olgan holda,
kelajakda biz ragamli marketingning ahamiyatini yanada oshirishni kutishimiz kerak
degan xulosaga kelishdi.

Kalit so’zlar: ragamli marketing, marketing tendentsiyalari, ijtimoiy media, ijtimoiy
media marketingi, reklama.

Introduction

With the rapid developments of computer technologies and information and
communication technologies, information organizations are facing constant changes and
numerous challenges such as the rapid growth of materials, increased user expectations,
rising costs, budget cuts, networking demands, competition by database vendors, and
complexity in information requirements and demands (Yi, 2014). Currently, the
information organizations’ operations, services, and resources are greatly affected by
mobile applications, “cloud computing, augmented and virtual reality, discovery tools,
open content, open-source software, and new social networking tools” (ACRL Research
Planning & Review Committee, 2010, Yi, 2014).

New and evolving technologies especially Web 2.0 and Web 3. 0, are being applied
in a variety of areas in modern society, and there is no doubt that an information
organization will be one of the first organizations using these new technologies (Y1,
2014). At present, there is an increase in the creation and publication of nonprint
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materials, with online and electronic materials becoming more common and digitization
in information organizations is a new trend (Yi, 2014). Information and communication
technologies, especially Web 2.0 and Web 3.0, have offered people more choices to have
access to information (Yi, 2014). In the information age, the ease of information and the
variety of information providers have taken away information organizations’ traditional
monopoly on information services and resources. Information organizations are not-for-
profit organizations and must compete in the areas of service and resource delivery while
having competition from other information services’ providers and the volume of
information available through the World Wide Web. While information organizations do
not make profits from their services and resources, those services and resources are still
paid for and as a result, information organizations need to obtain positive returns on those
investments. In order to achieve this, information professionals need to most effectively
market those services and resources to the right users at the right time. This is where
marketing can assist information organizations in competing effectively in the new
information marketplace.

Definitions and terminology

The term digital marketing emerged in the 1990s when the information and
communication technologies developed rapidly. Digital marketing refers to “using all
digital media, including the Internet and mobile and interactive channels, to develop
communication and exchanges with customers” (Pride & Ferrell, 2013). In the digital age,
it is perceived that the digital technologies currently available for all to use will give
people the answers to questions quickly. People just click on a button and a whole world
of information never before thought possible could be opened up. Nowadays, people turn
to the Internet. Therefore, information organizations are having to make changes in the
way they operate. They now have to compete with an online presence, and the need to
stay relevant. Given the climate, digital marketing, marketing online using information
and communication technologies to reach current and potential users and to develop and
maintain relationships with them, is seen as an important tool used to streamline the
environments and market services and resources in information organizations.

After 2013, the term digital marketing was started to be used worldwide as a
common term. Digital marketing is an umbrella term used to describe an organization’s
online marketing efforts. Organizations and firms use digital channels such as the Google
search engine, email, social media sites, and websites to connect with and build a
customer base by finding relevant prospective customers. The purpose of marketing has
always been to connect and remain connected with your existing audience at the right
place and right time while also looking for opportunities to expand the customer base.
One of the things any firm does to accomplish this is to be where the audience is. In
previous times, this meant that firm representatives had to be on the field all the time and
visit physical sites where the customers would generally be. With the onset of more
advanced online technology, this means that now most of the audience is spending time
on the Internet-- and that is where you need to be. This created a way for digital marketing
to enter the scene. To better define digital marketing, it is the advertising activities and
promotion efforts of products or services that are delivered through online or digital
channels like email, social media, apps etc. The difference between this and traditional
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marketing is that the channels in digital marketing offers organizations an advantage: the
ability to analyze the marketing campaigns in real time.

This way, savvy digital marketers are able to see what is working, what is not, and
what kind of effect it is having on the masses. To do this, a number of things are monitored
by digital marketers. Metrics of what is being viewed, how often is it viewed, how long
it is viewed for; what content works, what locations do audiences prefer, where do sales
and conversions occur.

One must also learn about the dynamics of your niche audience groups that are
targeted or are using the products or services.

The company
website

Branding assets
(logos, taglines,

graphics, and Blog posts

E-Books and

Online brochures "
whitepapers

Infographics

Earned online
coverage (public
relations, social Interactive tools
media, and Social media
reviews) channels
(Facebook,
LinkedIn, Reddit,
Twitter,
Instagram etc.)

Figure 1. Digital marketing assets

Source: Danny Star (2019) Vision 20/20 “The secrets of digital marketing and its role in
growing your business”

Digital marketing also makes use of text messaging, instant messaging, cell phone
apps, podcasts, electronic billboards, digital televisions, and radio channels. As an
organization that engages in digital marketing, everything from our website to online
branding assets is valuable as a resource for digital marketing. On this range of online
channels, it is easy to classify everything into two fields: assets and tactics (Table 2),
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because that is the way digital marketers tend to use them. Digital marketers that have a
good grip on these have a clear idea of how to use and apply each asset or tactic to get
closer to the company’s goals.

Table 1. Digital marketing tactics

Search Engine Optimization This is the process of making your website

(SEO) optimized in a manner that it shows up higher in
the search engine results and thus increases the
amount of traffic that your website gets.

Content Marketing This involves two things; the creation of content
about your products, services or brand and the
promotion of that content to generate brand
awareness, increase traffic growth and customers.

Inbound Marketing This type of marketing uses the assets of digital
marketing and the theory of push and pull
marketing. In inbound marketing, online content is
used to attract target customers onto a certain
website, or rather; it focuses on pulling customers
instead of pushing a message.

Social Media Marketing This refers to the efforts made to promote your
brand or portfolio or even your content on social
media platforms. The aim is to increase brand
awareness, divert traffic to other places and
generate a following that can boost your customer
base.

Pay per click (PPC) In this method, traffic is diverted to your website
every time an ad is clicked because you have paid a
publisher to do so. Google Ads is the most common
type of PPC service.

Affiliate Marketing This type of marketing functions on a
commission system so it is performance-based.
Participants who generate sales, leads, or traffic to
their partner receive a commission for marketing
your products or services on your website.

Native Advertising Native  advertising  usually  refers to
advertisements that are focused on the content or
open with the content and are present on a platform
simultaneously with other content that is non-paid.
For example, posts that are sponsored by BuzzFeed
are one way to do this but some groups of people
also include social media posts as a part of this
advertising.
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Marketing Automation Since many actions of marketing have to be
repeated continuously such as email, social media,
and various website actions-- it is better to have
these tasks automated. Thus, 15 marketing
automation refers to the software that exists to
automate these marketing processes.

Email Marketing . A lot of companies use emails to market their
products and services or to communicate with their
customers. Through emails, content is usually
promoted. Discounts and events are made known to
divert people toward the company website.

Online Public Relations (PR) This is similar to traditional PR building. The
only difference is that this occurs in the online
space. So digital marketers will aim to secure
earned online coverage with publications, blogs,
and other content-based activities.

Current global trends in digital marketing

According to Datareportal (2021) roughly 4.66 billion people around the world

use the internet at the start of 2021 — that’s close to 60 percent of the world’s total
population.
This number is still growing too, with our latest data showing that 319 million new users
came online over the past twelve months. Internet users are currently growing at an
annualised rate of more than 7 percent, equating to an average of roughly 875,000 new
users each day. However, the coronavirus pandemic has had a big impact on internet user
research, so actual figures may be much higher.

Most internet users (92.6 percent) use mobile devices to go online at least some of
the time, but computers also account for an important share of internet activity. There are
4.20 billion social media users in the world today — equivalent to more than 53 percent
of the world’s total population. The number of social media users around the world grew
by 490 million in the past 12 months.

Globally, social media users are growing at a rate of more than 13 percent per year,
with the average social media user having an account on 8.4 different social platforms.
GWI (2021) reports that the average global user spends 2 hours and 25 minutes on social
media each day, which means the world spends roughly 10 billion hours using social
media every day.

Investigating time spent on the Internet, quality of content and it impact on people’s
life resulted in the introduction of new digital wellbeing tools for the Internet users. The
Apple’s iI0S 12 update - Screen Time feature (Newman, 2019), Google's Digital
Wellbeing feature, Facebook's Your Time on Facebook feature and Instagram's Your
Activity feature provide analysis on a user's screen time, the number of his daily pickups
or time spent daily on a particular social media (Mander & Kavanagh, 2019). This, among
other things, somewhat affected a drop of some social media accounts in 2019, as can be
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seen in the Table 1. The global trend of the average number of social media accounts is
shown in the table below.
Table 2. Global average number of social media accounts

Global average number of social media accounts

Over time 2013 2014 2015 2016 2017 2018 2019
Global Average 4.3 4.8 6.3 7.6 8.0 8.6 8.5
Gen Z 4.4 4.8 6.9 8.0 9.0 9.7 9.0
Millennials 51 5.7 7.4 8.9 9.3 9.7 9.1
Gen X 4.0 4.3 5.6 6.8 6.9 7.1 7.0
Baby Boomers 2.6 2.8 3.5 4.3 5.0 5.1 5.0

Source: Adapted from GlobalWebIndex’s flagship report on the latest trends in social
media (Mander & Kavanagh, 2019).

Social media marketing

Social media platforms occupy an important position in digital marketing plans, as
their potential reach is extremely large. The Figure 1 below presents the global number
of active users of top social platforms, based on monthly active users’ study. As one of
the fastest-growing social media networks, Facebook is still the largest social network
worldwide. In the third quarter of 2020, Facebook accounted for 2.7 billion monthly
active users (DataReportal, 2021). Their users have the opportunity to share their own
experience and, with the help of other users, brainstorm to develop an opinion on a
product/service, company, brand, etc. (Akar & Topcu, 2011; Kim & Ko, 2012).
Customers are searching for different types of information about organizations, brands,
products and services online. According to 2019 State of Conversational Marketing
Report, 42% of customers expect an immediate response within 5 seconds, whereas 36%
expect a response within 5 minutes, from chatbots (Kilens, 2019). Usually, customers
prefer reviews, video instructions, personal experiences of other users and open
discussions among social media groups. Digital marketing institute states that 86% of
female users consult social media before choosing a product. Other research reveals that
70% of active social network users, before making a purchase, seek additional
information about the product or service on social media sites (Kim & Ko, 2012).
According to research conducted by Wyzowl (2018), incredible 95% of respondents said
that they have watched a video about products or services they were interested in buying
and the number of such respondents increased to 96% in 2019 (Wyzowl, 2019). Another
research revealed that 94% of customers would remain with the organizations that
communicate transparently and clearly (Denis, 2019).
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Using social media networks, organizations can reach their target audience in a
simple and fast way. Modern, online customers are seeking for more visual and interactive
content, new experience and a higher level of interactivity. Interactive content is more
engaging, stands out, grows awareness of a brand and keeps the audience present on the
organization’s website (Thomson, 2019).

Figure 2. Active users of top social platforms, based on monthly active users,
active user accounts or unique monthly visitors of each platform in millions.

Potential reach of advertizing in millions

Pinterest; 442

Telegram; 500

WeChat; 1213

Instagram; 1221

YouTube; 2291

Facebook; 2740

0 500 1000 1500 2000 2500 3000

Source: Digital 2020: Global digital overview https://datareportal.com/reports/digital-
2020-global-digital-overview

Challenges of using digital technologies in digital marketing

One of the biggest challenges of new digital communications is the lack of
fundamentals and basic elements of personal connection such as empathy, personal touch,
eye contact and the like. Digital and social media addiction is a disease of the new age.
Designing for the addiction and ethical aspect of this topic are considered both by
engineers and public (Newman, 2019). Changing algorithms is a must. Issues that must
be considered in further researches refer to the harmful impact of digital media - how
ethical it is to use notifications that are dripping with dopamine or showing the content
that misleads the consumer. Also, the need to better know the importance of ‘digital well-
being’ will push a new wave of articles about this topic. A large number of people feel
pressure to delete their social media accounts to preserve their real-life and mental health.
The development of new software and dashboards for maintaining social media and
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digital addiction requires full attention of the academic community (Slijepcevi¢ et al.,
2020).

Conclusion

A digital revolution is underway in the world, which is forcing executives of
various businesses to rethink the concepts, strategies and business practices they use. Old
marketing concepts and strategies that do not correspond to the new times must be
modified or replaced with new, more effective and consumer-oriented ones. Thus, the
development of digital marketing is a direct consequence of the evolutionary process of
marketing knowledge development. In the new business environment, the victory will go
to those businesses that can best curb the nature of network communications by
effectively using digital channels to target consumer interactions. One of the most
expensive digital marketing channels, Internet marketing, plays a critical role. The
development of Internet technologies has a strong impact on marketing activities, because
it changes some features of consumer behavior. It can be predicted that in the future we
should expect a further increase in the popularity of the use of digital marketing in
enterprises and an increase in the amount of spending on it. This is due both to the steady
growth of global spending on advertising using digital communication channels, and the
prospect of increasing Internet penetration in certain regions of the world, as well as the
fact that in recent years there has been a steady increase in the time people spend on the
Internet.

To summarize, with the advent of digital marketing the scope and prospects of
profit for businesses have increased to a large extent to a large extent, but, from the
perspective of buyers, there is still a lack of consumer loyalty, while the inability of buyers
to try tangible goods by touch, smell, and taste before making a online purchase can be a
serious limitation to getting ahead of digital marketing over traditional methods.
Nevertheless, theoretical understanding of why and how to use different channels of
digital marketing in innovative economic development is still is still a work in progress.

To conclude our article, we would like to recommend the following four
fundamental points, which are very important for the successful development of digital
marketing in Uzbekistan:

1. Management of complex relationships with customers through Different
channels - both digital and traditional by increasing the number of corporate websites and
strengthening social marketing.

2. Initiating dynamic interactions with customers and responding to them through
mobile, email, and online marketing.

3. Effectively leveraging big data to accelerate decision making.

4. Enhance geo-targeting and increase services based on location.
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VBaxkaemple kojutern! CooOmjaeM Bam, 4YTO M3JaTENbCKUH 10M  «AL-
FARGANUS» u “Xalqaro nazariy va amaliy tadqiqotlar jurnali”- “MexyHapoHbIi
KYpHJI TEOPETUUECKUX Y MPUKIIAAHBIX UCCIICIOBAHUIN HaYalld CBOIO JICSITEILHOCTh HA
pBIHKE 00pa30BaTENbHBIX YCIYT Y30eKHuCcTaHa.

DTO NpekpacHas BO3MOKHOCTh OJIHUM M3 MEPBBIX OMyOJUKOBATh CBOM HAy4YHbIC
nyomukaruu. Hame wzmatensctBo «AL-FARGANUS» mnpenocrtaBisieT yciayrd 1o
MPUKPEIUVICHUIO MEXAYHApOAHBIX HHUGPoBbIX uaeHTupukaropoB ISBN, Doi k
yueOHHMKaM, y4eOHbIM MOCOOHSIM, MOHOrpadusM U Hay4YHbIM OpOIIIOpaM, CO3AAHHIO
AJIEKTPOHHBIX MaKETOB MX OO0JIOXKEK M IU3aifHOB B COBPEMEHHOM AJIIEKTPOHHOU (dopme,
pa3MENIeHUIO OMMyOJIUKOBAaHHBIX pa0OT B JIEKTPOHHBIE ITyOJIMKAIIUU.

Otnuuue Hamero W3JaTelbCcTBa OT JPYTMX U3JIaTeIbCTB B TOM, YTO MBI
IPeIOCTaBIIsieM OBICTPhIE M KaUYeCTBEHHbIE YCIIYTH, a TJIaBHOE, OECIUIaTHO pa3MeniaeM
Bam pabotel B HammonanpHoil OuOmmoreke Y3Oekucrana um. Anumepa HaBou u
OKa3bIBa€M ITOMOIIbL B pa3MEIICHHH Balied padoTel B Poccuiickoil HalMOHAIBHOM
OoubmmoTeke, a Takke Ha miatdgopme Poccuilckoro MHAEKca HAyYHOTrO LUTUPOBAHUS
(PUHII, e-library) o6seruuth pasmerieHue.

CoBmecTHO ¢ DepraHcKkuM MOIUTEXHUYECKHUM HHCTUTYTOM 3aIllylI€H ITPOEKT
ANIEKTPOHHOI'0 HAay4yHOro xypHaia «Xalqaro nazariy va amaliy tadqiqotlar jurnali —
International Journal of Theoretical and Practical Research. MexmyHapoaHblii skypHai
TEOPETUUYECKUX U MPUKIIATHBIX UCCIETOBAHUIN.

Muccuss Hay4dyHOro OSJICKTPOHHOTO JKypHalla HalpaBlieHa Ha PpPa3BUTHE
HallMOHAJIBHOU U 3apy0exHON Hayku, oOecrieueHrue oOIIe0CTYITHOCTU TEOPETUUECKUX
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MO3UIUN H MMPAKTHYCCKUX PC3YJIbTATOB IIPUKIIAIHBIX ncciaenoBanui. B KypHaJIC

MPEJICTABIICHBl CIEAYIOIIME CHEUUAIBHOCTA BpICIIEH AaTTEeCTallMOHHOM KOMHUCCUU
Pecniybnuku Y30ekucradn mo (u3uKe U MaTeMaTHKE, XMMUHU, OWOJIOTHUH, T€OJOTHH M
MUHEPAJIOTUHU, TEXHUKE, CEIbCKOMY XO3SUCTBY, HMCTOPUHU, dKOHOMUKE, (uiiocodun,
¢bunomornn, reorpaduu, NpaBy, MEJATOTUKE, MEIUIIMHE, apXUTEKTYype, MCHXOJIOTHS,
couuonorud. JKypHan myOJMKyeT HaydyHbIe CTaTbU OTEUYECTBEHHBIX M 3apyOeKHBIX
aBTOPOB O JIOCTHIKECHUSIX U MEPCHEKTUBAX HAYKH, PE3yJIbTaTax HAYYHBIX UCCIETOBAHUM
YYEHBIX, MPOBOJSIIMX HMCCIEAOBAaHUA. DJEKTPOHHBIN KypHaJl WM3JAae€Tcs OAWH pa3 B
MECHILI.

Kaxmoii crartbe, OMyONMKOBAaHHOW B J>KypHalle, Ha KOHTPAKTHOH OCHOBE
npucBauBaercs Homep DOI (Crossref).

Takke U31aTeIbCTBO OKA3bIBACT YCIYTH MO:

* KQUECTBCHHBIN MEPEBOJI CTATEM;

* peIaKTUPOBAHUE CTATEH U alanTaius K TpeOOBaHUAM KypHAJIa;

* 00paboTKa cTaTeil;

* MpoOBepKa HayyHbIX paboT (cTtareil, y4yeOHBIX mOCOOM, MOHOrpadui,
JYCCepTaluii U JIp.) Ha TIaruar crarei;

* OKa3bIBaeT HHPOPMALIMOHHOE OOecreyeHne MyOoIuKaIuil cTaTell B MPECTUKHBIX
3apyOexHbIX KypHanax (Scopus, Web of Sciences u »*ypHajlax ¢ BBICOKMM HMITIAKT-
bakTopom).

He ynyckaiiTe BO3MOKHOCTD!

IHoxanyiicra, CBAKMTECH C HAMU:

OuekTpoHHbIii aapec: Alferganus.ltd@gmail.com

Ham aapec B Teserpamm: @Alferganus_Itd

Tenedonsr: (97) 100-38-88

(91) 109-05-38
(97) 337-86-00
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Tarqatish shakli: jurnal

Til(lar)i: o'zbek, rus, ingliz

Muassis(lar)i: "AL-FERGANUS" mas'uliyati cheklangan jamiyat
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Tahririyat manzili: 150100, Farg'ona viloyati, Farg'ona shahar, Mustagqillik ko'chasi, 42-uy
Targatish hududi: O'zbekiston Respublikasi hamda belgilangan tartibda chet davlatlarga
Berilgan sanasi: 17-06-2021

Ro‘yxatdan o‘tkazuvchi organ rahbari: Xodjayev Asadjon Azatbekovich

Mazkur hujjat Vazirlar Mahkamasining 2017 yil 15 sentyabrdagi 728-son qarori bilan
tasdiglangan O‘zbekiston Respublikasi Yagona interaIZtiv davlat xizmatlari portali
to’%('risidagi nizomga muvofiq shakllantirilgan elektron hujjatning nusxasi hisoblanadi.
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hisoblanadi. Davlat organlariga Yagona portalda shakllantirilgan elektron hujjatlarning

nusxalarini qabul qilishni rad etishlari qat’iyan tagiqlangan.
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O.P.TYXTACUHOBA

KOPXOHANAPOA XOOUMITAPHU
BOLWKAPULLAOA UHHOBALMOH YCYNNAPOAH
®OVUOANAHULLHU TAKOMUITIALLTUPULL

MoHorpadus

@) % Crossref

Farg’ona - AL - FERGANUS - 2022

E 52 S Ned i

Bizning nashrlarimiz

Tyxracunosa /I.P
Kopxonanapna
XOIMMJIAPHH OONTKAPHIIIIA
WHHOBAIIMOH yCyJU1apaaH
ol TaTaHUTITHA
TaKOMUJITAIIITUPHIIL -
MoHorpadus / TyxTacuHoBa
J.P. - ®aprona
MOJINTEXHUKA UHCTUTYTH.
®aprona, AL-FERGANUS,
2022. - 162 6.

ISBN 978-9943-8579-5-7

DOI: https://doi.org/10.5281/zenodo.7352200
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Kurpayanidi K.I.,

Issues of innovation and
innovation management in
the context of economic
transformation: monograph
/ Kurpayanidi K.I.,

edited by M.A.lkramov. —
Fergana polytechnic
institute. AL-FERGANUS,
2022. — 280 p.

ISBN 978-9943-8579-2-6

DOI: https://doi.org/10.5281/zenodo.7220693
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Kypnassuuau
MymuHoBa J.A.

OCHOBBI ~ PKOHOMMYECKHUX
3HaHMH. Y4yeOHoe MmocoOue.
Jst HEAOKOHOMHYECCKHUX
HaIpaBJIeHUI OakanaBpuara

.| BBICIIHMX O6p3,30BaTeHI>HBIX

YUPEKICHUN

/KM . Kypnasauau,
2.A.MymuHoBa -
depraHckui
MOJIUTEXHUYECKUM

uHctutyt. @eprana: AL-
FERGANUS, 2022.-280 c.
ISBN: 978-9943-7707-9-9

DOI: https://doi.org/10.5281/zenod0.6880920
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MAOAMMHOB X.3.
Bynaxak MyxaHaucnapHUHr nonmxanaiu

KOMMNeTeHLUUANap1MHU KOMNbIoTep rpadukacu
BOCUTaCcMAa PUBOXKIMAHTUPULL MeTOAUKaCU

Monorpadus

d.) %= Crossref

®aproHa - AL - FERGANUS - 2022

Maaamunos K.3.

bynaxax
MYyXaHIACITAPHUHT
JIOMHXaall
KOMITCTCHIIMSUTApUHU
KOMIIBIOTEP rpadukacu
BOCHUTAcHIa
PUBOIIAHTHPHIIT
MeToaukacu: Monorpadus /
Manamunos XK.3. - @aprona
MOJINTEXHUKA  WHCTUTYTH.
®daprona, AL-FERGANUS,
2022. - 150 6.

ISBN: 978-9943-8579-0-2

DOI:https://doi.org/10.5281/zenodo.7060384
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DAPFOHA BUNIOATU CAHOAT TAPMOFU MUCONTNAA

K.U. Kypnaauuau, A.A. Unécos

Fergana - AL - FERGANUS - 2022

E 52 S Ned i

Kypnasitnuau K. n.,
Naécob  A.A. Canoar
MaxcyJaoTiapu

AKCIIOPTUHUHT  TaIIKUIHMA-
MKTHUCOIUN
MEXaHU3MIIApUHU
TaKOMUWJLIAIITUPHUIIT
(daproHa BWIOATH CaHOAT
TapMOFH MUCOJIUAA):
moHorpadus / Kypnasauau
K. U., UnécoB A.A..; M. A.

w VIKpaMOB Taxpup ocruia. -

dapronHa MOJINTEXHUKA
WHCTHUTYTH. AL-
FERGANUS, 2022. — 184 6.
ISBN 978-9943-7707-5-1

DOI: https //d0| orq/lO 5281/zenodo 6618980

3.T.Mamypos, A.M.facdypoB

CAD/CAM/CAE TU3UMNAPUOA
NOWUNXANALL ACOCITAPU

Hapcnuk

®aproHa - AL - FERGANUS - 2022

Mamypos I.T., I'adgyposn
A.M. CAD/CAM/CAE
TH3MMJIAPUIA JIOMUXAJIALIT
acocJjapm. Hapcauk
/9.T.Mamypos,
A.M.I'apypoB — DaproHa:
AL-FERGANUS, 2022.-
200 6.

ISBN 978-9943-7706-9-0
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Y36exucmon
Pecnyonuxkacu Onuit ea

ypma maxcyc
eazupaucu  Xy3ypuoazu
Onuni, ypma maxcyc ea
npogpeccuonan mavaum

masjium

uyHanuwiaapu oyiiuua
VKye-ycayouii
oupnawmanap
daoruamunu
Myeogpuxnawmupyeuu
Kenzaw momonuoan
oapcauk cugpamuoa

maecusa munzan. (2022
uun 9 cenmaop Ne302-

COHlU OYUPYK).

L.-H: License type supported CC: Attribution 4.0 International (CC BY 4.0)

SJIF 2022:5.962


https://doi.org/10.5281/zenodo.6618980

ISSN 2181-2357

. 2 SNedi. | B2022

SJIF 2022:5.962
O°‘zbekiston
Yu.Yu., Yusupov Respublikasi Oliy va o‘rta
S.M.Mexatronika asoslari, "@xsus i@’lim vasirligi

. huzuridagi Oliy, o‘rta
Darslik/ - E.T.Mamurov, .‘c.c va professional
Yu.Yu.Xusanov, ta’lim yo‘nalishlari
S.M.Yusupov - Farg‘ona: bo‘picha  o‘quv-uslubiy

AL-FERGANUS, 2022. 280 birlashmalar  faoliyatini
b Muvofiglashtiruvchi

E.T.Mamuroyv, Yu.Yu.Xusanov,

suwawo  ISBN 978-9943-7707-1-3 ~ kengash  tomonidan
darslik sifatida tavsiya

Mexatronika asoslari etilgan. (2022 yil 9
Darslik sentyabr Ne302-sonli
buyruq).

Farg‘ona - AL - FERGANUS - 2022

Mamurov E.T., Yusupov O ‘zbekiston
S.M., Xusanov Yu.Yu. Respublikasi Oliy va o‘rta

Yo*nalishga kirish. Darslik / ™4sus 1a lim vazzr‘lzgz
ETM huzuridagi Oliy, o°‘rta
-I.Mamurov, maxsus va professional

S.M.Yusupov, ta’lim yo‘nalishlari
Yu.Yu.Xusanov - Farg‘ona: bo‘yicha  o‘quv-uslubiy

AL-FERGANUS, 2022.- birlashmalar faoliyatini
150 b. Muvofiglashtiruvchi

E.T.Mamurov, S.M.Yusupov,

o |SBN 978-0943-7707-0-6  Kengash  tomonidan
darslik sifatida tavsiya

YO‘NALISHGA KIRISH etilgan. (2022 il 9
. sentyabr Ne302-sonli
Darslik
buyruq).
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K.l. KURPAYANIDI D.E. MAMUROV
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Kurpayanidi K.I.,
Mamurov D.E.
Management of innovative
activity of business entities
in industry: monograph /
Kurpayanidi K.I., Mamurov
D.E.; edited by
M.A.lkramov. - Fergana
polytechnic institute. AL-
FERGANUS, 2022. — 200 p.
ISBN: 978-9943-7707-3-7

DOI: https://doi.org/10.5281/zenod0.6475830

-
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MymuHoBa 3.A.,
Xonkenguesa K.P.
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MoHorpadusa
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MymuHoOBa D.A.,
XoHKeqaueBa K.P.
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MeXaHU3MJIAPUHHI
TAKOMMJLIAII TUPUIIT
[MatH]: MOHoOrpadus
/3.A.MymMHHOBa,
K.P.Xonkenauesa.-
®daproHa MOJINTEXHUKA
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FERGANUS, 2022.-166 ©.
ISBN: 978-9943-7707-7-5

DOI: https://doi.org/10.5281/zen0d0.6759902
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XyayaIapHUHT
HUKTHCOAUH - DIKOJOTHK
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ompuin: Mouorpadpus /
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®daproHa MOJINTEXHUKA
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PAXNIORASAPOBTI- FERGANUS, 2022. — 170 6.
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MoHorpadus
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DOI: https://doi.org/10.5281/zenodo.6750455

Ashurov, M. S. Sanoat
korxonalarida risklarni
boshqgarish mexanizmini
8 takomillashtirish
strategiyalari. Monografiya.
Farg’ona: Al-Ferganus,
| 2022.- 120 b.

Ashurov Maxammadjon Sotvoldievich

Sanoat korxonalarida risklarni boshgarish
mexanizmini takomillashtirish strategiyalari

Monografiya
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INSTITUTIONAL TRANSFORMATION OF THE
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Monograph
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d.) % Crossref
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Abdullaev

A.M.,
Kurpayanidi K. I,
Khudaykulov  A. S.
Institutional transformation

business  sector.
Monograph. Fergana "AL-
FERGANUS", 2021. - 180
p.
ISBN: 978-9943-7189-9-
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DOI: https://doi.org/10.5281/zenod0.5457089
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M.S. Ashurov,

K.I. Kurpayanidi

RAQOBATBARDOSH MILLIY INNOVATSIYA
TIZIMINI SHAKLLANTIRISH

MUAMMOLARI VA YECHIMLARI
Monografiya

B
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Ashurov, M.S.,
Kurpayanidi, K.L
Problems and solutions for
the  formation of a
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Monograph.  Edited by
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Professor Ikramov M.A.,
Fergana: Al-Ferganus,
2021.- 102 p.

ISBN: 978-9943-7706-0-7

DOI: https://doi.org/10.5281/zenod0.5676027

L.-H: License type supported CC: Attribution 4.0 International (CC BY 4.0)

Ne11.

ISSN 2181-2357

2022

SJIF 2022:5.962



https://doi.org/10.5281/zenodo.5457089
https://doi.org/10.5281/zenodo.5676027

ISSN 2181-2357

. 2 SNedi. | B2022
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EKOLOGIK MUAMMOLAR VAULARNIHAL  F€rgana: Al-Ferganus,
QILISHDA EKOLOGIK MENEJMENTNING
strarecik vonasiar  2021.- 160 p.

ISBN: 978-9943-7706-4-5
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